Case Study

Driving Growth for

@ Dr.Doodley

Vet at Home

About the Brand

Dr. Doodley is a premium pet health care brand offering services like

J vaccination, treatment at home and hospitals. With a mission to build
awareness, drive trials, and establish long-term customer loyalty, the 1
brand partnered with us to strengthen its digital presence.

Objectives

- Build awareness in the competitive pet health care category
- Generate quality leads and drive first-time orders
« Optimize ad spend for maximum ROI

- Improve repeat purchases and customer retention

Our Approach

Performance Marketing across Content Strategy & Social
Google Ads (Search + Media management for
Performance Max) & Meta Ads consistent engagement

Conversion Optimization via
targeting, retargeting & scaling
high-performing ads

Creative Campaigns aligned
with brand storytelling
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Impact

Dr. Doodley has grown into a recognized brand in the
pet care space, scaling both customer acquisition
and brand visibility while maintaining cost efficiency.
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